
 

 

 
DUNCAN MINTO APPOINTED 
CHIEF FINANCIAL OFFICER OF 
DACIA & LADA 
 

 

 

On March 1st, 2022, Duncan Minto joined the Dacia-LADA Business Unit as its Chief Financial Officer. He serves on the 
Management Committee headed by Denis Le Vot, General Manager of the Dacia and LADA brands. Duncan Minto also 
reports to Thierry Pieton, Chief Financial Officer of Renault Group. 

Duncan MINTO will help roll out the Business Unit's strategic plan. The aims of the plan, which forms an integral part 
of the Renaulution, include ambitiously developing strong products, expanding into new markets, and strengthening 
and modernising Dacia’s brand image. 
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Duncan MINTO, 46, studied at the University of St Andrews in Scotland. He began his career with Renault Group UK in 
1997. After holding various finance-related positions, Duncan MINTO became Chief Financial Officer of Renault Nissan 
Portugal in 2006. In 2013, he was appointed Chief Financial Officer of the Renault Group's Asia-Pacific region. 

Prior to joining the Dacia-LADA Business Unit, from 2017 Duncan MINTO was working as VP Financial Planning and 
Analysis within Renault Group, reporting to the Deputy Chief Financial Officer. 
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  Xiaoyan HUA-SCHWAB 
Dacia & LADA Dacia & Lada Communications Manager 
+33 638 645 262 
xiaoyan.hua-schwab@dacia.com 
 

Christophe LAVAUZELLE 
Dacia Press Officer 
+33  609 092 544 
christophe.lavauzelle@dacia.com 

ABOUT DACIA 
Born in 1968 then launched from 2004 all across Europe and Mediterranean countries, Dacia has always offered the best value for 

money cars, by constantly redefining the essentials. As a game-changer, Dacia proposes simple, multi-purpose, reliable cars in tune 

with its customers lifestyles. Dacia models became a reference on the market: Logan, the brand new car at the price of a used one; 

Sandero, the most sold car to European private customers; Duster, the most affordable SUV; Spring, the champion of the accessible 

electric mobility in Europe. Dacia is a Renault Group brand, present in 44 countries.  Since 2004, Dacia has sold more than 7,5 million 

vehicles. 


