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PRESS RELEASE– 9 SEPTEMBER 2022 

 

6 WORLD PREMIERES FOR RENAULT GROUP 
AT THE 2022 PARIS MOTOR SHOW 

• The Renault, Dacia, Alpine and Mobilize brands will be showcased at the 2022 Paris Motor Show. 

• Press conference by Luca de Meo, Chief Executive Officer of Renault Group and Renault brand, on 17 October 

from 9:00 am to 9:30 am at the Renault stand. 

•  World premieres, the latest novelties, innovations, and partnerships will be on display at the 89th edition. 

 

 

Boulogne-Billancourt, 9 September 2022 – The Renault, Dacia, Alpine and Mobilize brands confirm they will be in 

attendance at the upcoming Paris Motor Show – "Revolution is on" –, which will take place from 17 to 23 October 2022 at 

the Porte de Versailles exhibition venue (Hall 6). An unmissable automotive event, the motor show will be an opportunity 

for each brand to present at least one exclusive World Premiere, as well as their latest innovations, their partnerships, and 

several iconic vehicles from their range. 

 

NOVELTIES NOT TO BE MISSED 

➢ 3 world premieres at Renault  

Renault will unveil the world premiere of a reinterpretation of one of its iconic models, Renault 4, as well as its first Kangoo 

E-Tech electric designed for families. To conclude the year-long celebration of the 50th anniversary of Renault 5, the public 

will have the opportunity to discover a sporty and offbeat show car. Between concept cars, production models and show 

cars, the 2022 Paris Motor Show highlights the manufacturer's commitment to motor shows. Renault will be exhibiting its 

new Megane E-Tech electric and new Austral E-Tech hybrid, presented to the public for the first time - models for the 

reconquest of the C segment. 

 

➢ Dacia: a new visual identity!  

Dacia will showcase the final stage in the transformation of its visual identity at the Paris Motor Show. Following the 

overhaul of its communication and advertising, which took place in mid-2021, and of its distribution network, which began 

in early 2022, the brand will present its new identity across its entire range in Paris. This is a strategic step for Dacia and a 

historic automotive challenge: visit the Dacia stand to discover new design and new brand territory that extends beyond its 

models to be discovered on the stand. 
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➢ An exclusive Alpine concept car 

Alpine will also be in attendance at the Paris Motor Show, showcasing the sports cars of today and tomorrow. Alongside its 

very latest innovations and its Formula 1 offerings, the brand will present the world premiere of a brand-new concept car, 

embodying the future of its product and sports strategy - a new stage in the brand's transformation. 

 

➢ Mobility for 1, 2, or more ... and plenty of services at Mobilize  

Dedicated to new mobility solutions, Mobilize will present its vision of mobility in cities through its future vehicles and 

concepts, in particular Mobilize Duo, designed for car-sharing but also available to all on a subscription basis. Designed for 

shared use and marketed with a range of services, they will facilitate the mobility of people and goods in complex urban 

environments. Mobilize will also share its energy solutions and its vision of the field of energy. 

 

➢ And don’t miss ...  

HYVIA, the Renault Group and Plug joint venture, dedicated to hydrogen mobility, will also exhibit its hydrogen vehicles 

(Van, City Bus, Chassis Cab) and illustrations of its unique H2 ecosystem in Hall 3. Made in France. 

New: After its prototype version, the Master Van H2-TECH will be exhibited for the first time in its production version, going 

on the road. 

 

 

 

 

About Renault Group  

Renault Group is at the forefront of a mobility that is reinventing itself. Strengthened by its alliance with Nissan and Mitsubishi Motors, and its unique 

expertise in electrification, Renault Group comprises 4 complementary brands - Renault, Dacia, Alpine and Mobilize - offering sustainable and 

innovative mobility solutions to its customers. Established in more than 130 countries, the Group has sold 2.7 million vehicles in 2021. It employs nearly 

111,000 people who embody its Purpose every day, so that mobility brings people closer. Ready to pursue challenges both on the road and in 

competition, Renault Group is committed to an ambitious transformation that will generate value. This is centred on the development of new 

technologies and services, and a new range of even more competitive, balanced and electrified vehicles. In line with environmental challenges, the 

Group’s ambition is to achieve carbon neutrality in Europe by 2040. https://www.renaultgroup.com/en/  


